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CALL for PAPERS 

7th scientific Conference on Sustainable Tourism 
Marketing of Tourism Destinations – Hotel Industry, Leisure and Regional (Urban, Rural and 

Coastal) Management 

Tunis (Tunisia), April 27-29th 2016 

According to the World Tourism Organization (UNWTO) in 2015, the tourism market 
worldwide is a strong growth sector at over 3% per year, representing about 10% of world GDP. 
In 2014, the number of international tourists stood at 1.138 billion – an increase of 51 million 
compared to 2013. Likewise revenue generated by international tourism grew by 48 million US 
dollars in 2014, reaching a global amount of 1,245 billion US dollars. .The latest figures 
provided by UNWTO (April 15, 2015) mentioned 1.5 trillion US dollars 
(http://mkt.unwto.org/en/news). Tourism is a provider of revenue and currencies and contributes 
to the creation of jobs as well as, in certain cases, regional development. It is connected to other 
sectors of activity and constitutes a source of innovation. However, mass tourism today is 
questioned as a result of its negative impact on the environment. The individual environmental 
footprint left by tourists keeps on growing and requires solutions notably as regards 
environmental innovation. Moreover, the development of a tourism destination can only be 
achieved by taking into account the needs of local inhabitants. In that sense the development of 
responsible, sustainable tourism is to be linked to local human development. Finally, the notions 
of service and hospitality must be put back in the center of the preoccupations of the tourism 
sector which must demonstrate an ability to create social innovation – notably when it comes to 
rebuilding the relations between employees, employers and local entities. Tourism can be a lever 
for local and rural development. It can instill dynamism in traditional and cultural economic 
activities, while offering employment opportunities and thereby help to curb the rural exodus as 
long as ecosystems in maritime areas are preserved.   
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In that sense, with a view to responsible tourism, it is indispensable that the main stakeholders, 
namely consumers (tourists), tourism companies (including the hotel industry), and regional 
governments mobilize their competencies and know-how.   

POSITIONING 
TOPICS OF PAPERS 

This conference aims to understand the relation between consumers, tourism and/or leisure 
organizations and regional governments from the perspective of the management of sustainable 
tourism. The papers to be submitted may concern any form of tourism linked to tourism and/or 

leisure consumption, companies or cooperatives which can define or influence regional strategies 
and which present the principles, practices and mechanisms of sustainable tourism. The 

approaches used may rely on qualitative methods as well as on quantitative techniques. The 
issues studied are very wide-ranging and may belong to the following fields: marketing, strategic 
management, communication, consumer behavior, human resources, public management, ICT, 

economics, finance, logistics, law, sustainable development, CSR and hospitality.   

. 

This conference also aims to address the integration of sustainable development in the 
production of tourist services or products, especially in organizational practices and marketing. 
This integration is a challenge facing tourism businesses. 

Researchers are invited to submit empirical research, methodological, and conceptual papers that 
focus on topics related to the implementation of sustainable tourism. 

• Sustainable tourism and mass tourism in southern countries: new challenges?
• Sustainable tourism and hospitality
• Sustainable tourism and geopolitical risks
• Sustainable tourism and the hotel industry
• Ethics and sustainable tourism
• Sustainable tourism confronted to the expectations and attitudes of tourists
• The marketing of sustainable tourism organizations
• Leisure and sustainable tourism
• Sustainable tourism and communication
• Tourism between economic performance and sustainability
• Brand image and development of sustainable tourism products
• Quality and sustainable tourism
• Innovation and Sustainable tourism
• Entrepreneurship and sustainable tourism
• Governance, regional development and sustainable tourism
• Sustainable tourism and heritage preservation
• Impact of regional marketing on sustainable tourism
• Environmental management, regional government and sustainable tourism,
• Protected maritime areas and tourism policies
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This conference also aims to enable the meeting of tourism professionals who have decided to 
integrate or not to integrate sustainable development in the marketing of tourism products and 
destinations. 
 

 
ORGANIZING COMMITTEE 

 
 
 
André BOYER, Université de Nice et ENAP-Montréal  
Slah HELLARA,  Institut des Hautes Etudes Tunis 
Erick LEROUX, Université de Paris 13-Sorbonne Paris Cité 
 
 

 
PAPER SUBMISSION and SELECTION 

 

Please submit an abstract of no more than 1000 words, including title and full contact details, as 
an electronic file to: colloqueaimtd@gmail.com. You may submit your abstract as soon as 
possible but no later than January 15 th 2016. Each communication must be reviewer. Each 
paper is reviewed by two reviewers. For more information about the conference, you are invited 
to visit: http://tourisme-durable-aimtd.org/colloques-2/7iemes-journees-scientifiques/. You can 
submit your abstract in French or English, depending on the language in which the paper will be 
presented. 

 
Time and Place:  
The Conference: Tunis (Tunisia), April 27-29th 2016   
Deadline for submitting abstracts: January 15th, 2016  
Confirmation of accepted abstracts: February 1th, 2016 
Full papers are expected by April 1th, 2016 
Opening of the conference: April 27th, 2016 
Academic sessions: April 27-28th, 2016 
Tours and excursions: April 29th, 2016 (information coming). 
 
Guidelines 
 
All submitted papers should adhere to the following guidelines. If they do not the Conference 
organizers reserve the right to refuse to accept them for publication in the Conference 
Proceedings: 
- Each file should be in .doc format (Word for IBM) and clearly labeled with the author’s 

name (eg.  Mary_Smith.doc) 
- The title page should contain the manuscript title, each author’s name (full first name), 

position, organization, address, telephone, and e-mail address. 
- Tables should be in included in the manuscript (.doc format). 
- The second page will contain the title of the paper, an abstract in French and English, and 4-5 

keywords. 
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- Manuscripts must be submitted with margins of 2.5 cm. Paper Size A4.The font size of text 
will be Times New Roman 12 point,  

- The paper must not contain appendices: charts, diagrams, images and other additions (black 
and white) are inserted in the text. Parties follow a simple number: 1, 1.1, 1.1.1, etc. 

- Title: 18 times in bold 
- Author name: 14 times in bold 
- Summary and Abstract fat 16 and 12 times content 
- Title 1. Times 14 bold 
- Title 1.1. Times 12 bold 
- Conclusion: Times 14 bold 

- Bibliography: Times 14 bold and next content Time 12, according to the following 
model: 

- Book : author's name and initial of surname, date of publication, title of the 
book, Publisher, Place of publication (eg Mintzberg H. (1994), The Rise and 
Fall of Strategic Planning, Dunod, Paris). 

- Article: author's name and initial of surname, date of publication "Article Title," 
Journal Title, Vol. x, No. x, p. xy, publication date (example: G. Koenig (1996), 
"Karl E. Weick," French Review of Management, No. 108, pp. 57-70, March-
April-May.). 

CONFERENCE PROCEEDINGS AND PUBLICATION 
All accepted papers shall be published in the Conference Proceedings. In the case of multiple 
authors, please note that at least one of them must be a registered Conference participant. It is 
provided that some selected articles shall be published in a special edition of a well-known 
review (Management & Avenir, Communication & Management, Gestion 2000 et Management 
Public, Maghreb Machrek). 

SCIENTIFIC COMMITTEE 

Amale ABOU  FAYYAD Université du Tourisme, Beyrouth (Liban) 
Ernesto BARRERA, Université de Buenos Aires (Argentine)  
Nicole BARTHE, Université de Nice 
Mireille BARTHOD-PROTADE INSEEC Alpes Savoie 
Abrika BELAID, Université Mouloud Mammeri, Tizi-Ouzou (Algérie) 
Kamel BEN YOUSSEF, Université de Paris Ouest  
 Cherifa BENSADEK, Ecole Nationale Supérieure du Tourisme Alger (Algérie)  
Olivier BOIRAL, Université Laval (Québec) 
Patrick BOUCHET, Université de Bourgogne 
Laurent BOURDEAU, Université Laval (Québec) 
Philippe BOURDEAU, Université de Grenoble  
Lise BOURDEAU-LEPAGE, Université Jean Moulin de Lyon 3 
André BOYER, IAE-Université de Nice et ENAP Montréal   
Martine BRASSEUR, Université de Paris V-Sorbonne Paris Cité 
Philippe CALLOT, ESCEM Business School  
Didier CHABAUD, Université d’Avignon 
Jean-Michel CHAPUIS, Université de Paris Sorbonne 1  
Cécile CLERGEAU, Université de Nantes 
Frédéric DIMANCHE, Ryerson University, Toronto (Canada) 
Fatou DIOP, Université Cheikh Anta Diop 
Mbaye Fall DIALLO, Université de Lille Nord de France-Skema Business School 
Moshen DEBABI, Université de Manouba (Tunisie) 
Nathalie FABRY, Université de Marne la Vallée 
Marco FAZZINI, Université de Rome (Italie)  
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Martine FERRY, Institut PAUL BOCUSE  
Agnès FRANCOIS-LECOMPTE,Université Bretagne Sud  
Isabelle FROCHOT, Université de Savoie 
Camal GALLOUJ, Université de Paris XIII 
Christiane GAGNON, Université du Quebec, Chicoutimi (Canada) 
Socrat GAHDBAN, Université du Tourisme, Beyrouth (Liban)  
Xiaoqing GAN, Université de Jiu Jang (Chine) 
Slah HELLARA,  Institut des Hautes Etudes Tunis (Tunisie) 
Aziz HMIOUI, Université Sidi Mohammed Ben Abdellah (Maroc) 
Jean-François LEMOINE, Université de la Sorbonne 1 
Marie LEQUIN, Université du Québec à trois rivières (Canada)  
Jean-Pierre LOZATO-GIOTARD, Université de Sorbonne Nouvelle 3-Sorbonne Paris Cité 
Erick LEROUX, Université de Paris 13-Sorbonne Paris Cité 
Martin LOHMANN, Institut für Tourismus und Bäderforschung in Nordeuropa Kiel (Allemagne) 
Thomas MAJD, ESC Troyes 
Mara MANENTE, International Center of Studies of the Tourist Economy Université de Venise (Italie) 
Luc MARCO, Université de Paris 13-Sorbonne Paris Cité 
Pascale MARCOTTE, Université du Québec à Trois-Rivières (Canada) 
Jean‐Yves MOISSERON, IRD et membre du conseil du GDRI DREEM  
Omar MOUFAKKIR, Gulf University for Science & Technology (Koweit) 
Hansruedi MÜLLER, Forshungsinstitut für freizeit und Tourismus Université de Berne  (Suisse) 
Bouchra M’ZALI, Université du Québec à Montréal (Canada) 
Joseph NGIJOL, Université de Sorbonne Nouvelle 3-Sorbonne Paris Cité 
Abdennour NOUIRI, HEC Alger (Algérie)  
Ewan OIRY, Université du Québec Montréal (Canada) 
Elisabeth ROBINOT, Université du Québec à Montréal (Canada) 
Bernard PECQUEUR, Université de Grenoble 1   
Jean-Michel PLANE, Université de Montpellier III et Président de l’AGRH 
Jean-Marie PERETTI, IAE-Université de Corte et ESSEC 
Christine PETR, Université de Bretagne Sud 
Lionel PRIGENT, Université de Bretagne Occidentale 
Pierre-Charles PUPION, Université de Poitiers 
Jean-Michel SAHUT, IPAG Paris-Nice 
Aziz SAIR, ENCG Agadir, Université Ibn Zohr (Maroc) 
Olivier SAISSI, Université de Toulon 
Bernard SCHEOU Université de Perpignan  
Mohamad SALHAB, Université Franco-Libanaise de Tripoli (Liban) 
Carlos SANTOS, Université des Açores (Portugal) 
Bruno SARRASIN, Université du Québec Montréal (Canada)  
Aline SCOUARNEC, IAE-Université de Caen  
Nouredine SELMI, ESC Troyes 
Ali SMIDA, Université de Paris 13-Sorbonne Paris Cité 
Frédéric TEULON, IPAG Paris-Nice 
Daniel THIEL, Université de Paris 1-Sorbonne Paris Cité  
Pierre VALETTE-FLORENCE, Université Pierre Mendes-France (IAE) 
François VELLAS, Université de Toulouse 1 Capitole 
Ruud WELTEN, Saxion University of Applied Sciences (Pays Bas) 

PARTENAIRES 


